Curriculum vitae

Cristina Santini

EDUCATION

2003 -2007  PhD: Disputation date: 14.03.2008
Faculty of Business, University of Florence, Italy

2003 Master in marketing and management for the wine business
University of Florence, Faculty of Agriculture

2001 B.S. in Business Management, University of Florence

CURRENT AND PREVIOUS POSITIONS

From 1.01.2019. Associate Professor in Business (SECSP08)
Universita Telematica San Raffaele, Faculty of Agriculture, Rome, Italy
www.uniromabs.it

2016-2018 Assistant Professor (Ricercatore a t.d. B, art. 24 c.3-b L. 240/10)
Universita Telematica San Raffaele, Faculty of Agriculture, Rome, Italy

2010-2016 Assistant Professor (Ricercatore a t.d. A, art.1 comma 14 L. 230/05)
Universita Telematica San Raffaele, Faculty of Agriculture, Rome, Italy

Prior 2010: Phd and Post Doc, University of Florence, Dipartimento di Scienze Aziendali, Italy

OTHER PROFESSIONAL EXPERIENCES

2003-2004 Marketing Manager, Castello di Verrazzano, Chianti, Tuscany.

2002-2003 GE, NP Oil & Gas, Strategic Marketing Department

FELLOWSHIPS, AWARDS AND PRIZES

2011 Best Empirical Paper Award, with the paper “The Role of Tourism Experiences in
Attaching Consumers to Regional Brands”, AWBR conference; Bordeaux

2009 research project selected for representing Italy in the International contest Great
Wine Capitals (www.greatwinecapitals.com)

2008 Best Paper Award, with the paper “Desperately Seeking Serendipity: Exploring the

Impact of Country Location on Innovation in the Wine Industry”; AWBR conference, Siena
2004 PhD fellowship, University of Florence, Faculty of Business

MOBILITY



January 2020 1 week Erasmus Teaching, Johanneus University, Graz, Austria
October 2019 1 week Erasmus Teaching, Poznan University, Polland

March — April 2019 Visiting Professor, San Francisco State University, CA, USA
September 2018 1 Week Erasmus Teaching, Tromso, Norway

2005-2006 Faculty of Business, Sonoma State University, Rhonert Park, California, USA
(Phd Visiting Scholar).

TEACHING ACTIVITIES (if applicable)

2010- present Professor, Marketing and Business Strategy, University San Raffaele, Rome, Italy
(undergraduate)

Course title: fondamenti di Economia e Marketing, 6 CFU

2012- present Professor Business and consumer strategy — Graduate program Human Nutrition,
University San Raffaele, Rome, Italy

Course title: economia e diritto dei consumi, 4 CFU out of 9.

2017 — present Professor Business Strategy — Graduate Program Human Nutrition, course of
Nutraceutics, Univeristy San Raffaele, Rome, Italy

Course title: Impresa e Mercato, 6 CFU

2018 — Present Professor Business Strategy — Graduate Program Organization and Management,
Univeristy San Raffaele. Rome, Italy

Course title: Business Strategy and management, 6 CFU

2004-2009 Lecturer, Faculty of Business, University of Florence, Italy:
Various Courses: Business Strategy | (undergraduate); Business Strategy Il (graduate);
International Management (graduate)

ORGANISATION OF SCIENTIFIC MEETINGS — Scientific Board membership

2008 Toulon Verona Congress, University of Florence (250 participants)

2011, 2012 Innovation in Wine, Bordeaux, BEM school of Management. (100 participants)
2016 - present International Wine Tourism, Santorini, Greece.

INSTITUTIONAL RESPONSIBILITIES (if applicable)

2012- 2019 Coordinator for the graduate program in Human Nutrition, Universita San Raffaele,
Rome. 13000 enrolled students

2017- present: Responsible for the evaluation (VQR) and research coordination of the University San
Raffaele, Rome, Italy



2017 — present: responsible of international relations and Erasmus Activity of the University San
Raffaele, Rome, Italy

2016 — present: responsible for the quality evaluation of research (AQ Dipartimento)
MEMBERSHIPS OF ACADEMIES / SCIENTIFIC SOCIETIES (if applicable)
2004-present Member of AIDEA and SIM (ltaly)

2014-present Member of SIDEA (ltaly)
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